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In 2020 our lives changed…

…and so did marketing



Digital Acceleration

Moment Marketing & Agile

Trusted Brands

Hygienic Marketing (new!)

2020 Main Marketing Trends
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2020 Main Marketing Trends
#1. Digital Acceleration

4.7M users
+20%

2 MILLIONS
+33%

50% DIGITAL MEDIA
vs. 30% 

Lockdowns meant much higher digital engagement

WEBSITE APP PAID MEDIA
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2020 Main Marketing Trends
#2. Moment Marketing & Agile

From on-street parking campaign… …to self care campaign.

Planned marketing actions had suddenly to be changed 
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2020 Main Marketing Trends
#2. Moment Marketing & Agile

Planned marketing actions had suddenly to be changed 

From travelling campaign… …to stay-at-home ETC promotion.
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2020 Main Marketing Trends
#3. Trusted Brands Relevance 

Source:

0-39       40-59     60-69     70-79     80-100

Weak       Vulnerable   Moderate        Robust       Excellent

Under uncertainly, people relied on trusted brands

REPUTATION INDEX

63
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REPUTATION INDEX



2020 Main Marketing Trends
#4. Hygienic marketing, a new dimension

Clean & Safe has become a main 
attribute for any service with 

customer interaction.
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Brisa response to COVID
Keep operations running

People first, Clean & Safe

50% went to remote work but 
some remain at HQ

50% of the employees 
had to be on the front line
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Brisa response to COVID
Adapt business operations with direct customer interaction

People first, Clean & Safe

ROADSIDE ASSISTANCE REPAIR & MAINTENANCE

10



Brisa response to COVID
Adapt business operations with direct customer interaction

People first, Clean & Safe

SERVICE AREAS VIA VERDE (ETC) STORES
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Brisa response to COVID
High quality digital channels focus on client service

People first, Clean & Safe
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WEBSITE APP



Brisa response to COVID
Major national campaign targeting external & internal audience

Stay close to stakeholders in emotional times

Thank you to everyone who for 
our safety and health kept 

working.  
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https://www.youtube.com/watch?v=kxnEaECOLlM


Thanks & be safe!


