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STRATEGIC GOALS

► Raise the voice, visibility and benefits of tolling;

► Highlight the vital role tolling plays in building and 
rebuilding our surface transportation infrastructure;

► Educate and inform elected officials at all levels, 
policymaker, the media and the general public about 
tolling and the nation’s transportation infrastructure 
crisis.
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Tolling is the best tool for building, operating, 
improving, maintaining safe, efficient and reliable road 

infrastructure for the benefit of users and citizens

To be communicated to: 

- Policy makers/legislators

- Stakeholders, representatives of the transportation industry

- Members

- Users/customers of different ages and generations

A key message from the tolling industry
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Began in January/March 2013 timeframe 
with the following goals:

- Building the visibility of IBTTA 

- Building awareness of the campaign 

- Becoming part of the conversation and driving it 

- Positioning IBTTA as a Thought Leader in the Industry

- Working with leadership, communications and marketing professionals 

throughout IBTTA members to emphasize and deliver a unified message 
on tolling. 
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The IBTTA campaign for the Members
Enhancing communications to IBTTA members 

Produce materials for members when communicating with elected 
officials and policy makers:
• One-pagers
• Success Stories
• Studies and Reports
• campaign web page
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The IBTTA campaign involving the Members

Success Stories 

from the Members
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The IBTTA campaign and the Media
- media mentions of IBTTA in print 
- articles in International and US publications specifically highlighting 
IBTTA and tolling

http://www.google.com/url?sa=i&source=images&cd=&cad=rja&docid=NQ7ZhcH3eLNUzM&tbnid=WfDYAXMfAdHyPM:&ved=0CAgQjRwwAA&url=http://beltwaybargainmom.com/about-2/in-the-news/&ei=viwyUvy-DtL94AO55YDwAw&psig=AFQjCNGWgRdVqPiMeUNbORc--PhF_MvLPg&ust=1379106366296143
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GATHER DATA, TO BECOME THE CREDIBLE, TRUSTED 
RESOURCE FOR THE TOLLING INDUSTRY
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The IBTTA campaign: think International

Promote the advantages

of tolling in a 

JOINT  DECLARATION 

with ASECAP, 

signed in May 2013
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The IBTTA campaign: building coalitions and alliances

http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=4z-lwZRgO-boeM&tbnid=SSVzUJK_-vpTMM:&ved=0CAUQjRw&url=http://www.nga.org/&ei=1vMxUuuMGfHa4APEt4Bo&bvm=bv.52109249,d.dmg&psig=AFQjCNGT_uIA04XYIXRMDFZwKk88ubsluA&ust=1379091794936377
http://www.trans2group.com/index.html
http://www.google.com/url?sa=i&source=images&cd=&cad=rja&docid=j_Lt-jwEFiJJLM&tbnid=WGcEf9mMG3Gf5M:&ved=&url=http://www.betterroads.com/aashto-nchrp-seek-2014-domestic-scan-proposals/&ei=UQ8yUuuTJ7Gj4AOtzIC4Dw&psig=AFQjCNEuraeWquiITAYhyc2bTzx6wLrnFg&ust=1379098833698629
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=R2Xlq9ME6BeY3M&tbnid=qT6EVFUPOZBA9M:&ved=0CAUQjRw&url=http://www.onecause.com/causes/the-reason-foundation&ei=tA8yUpXDOtG84AOc3oDYCA&bvm=bv.52109249,d.dmg&psig=AFQjCNFtUWBbrMlzQDHecJSa8lsHClUBqQ&ust=1379098926999284
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=jM5oQrwGbyM2qM&tbnid=hyzk4u2xjB8DYM:&ved=0CAUQjRw&url=http://tti.tamu.edu/2012/07/13/norboge-presents-paper-at-eno-center-for-transportation/&ei=MhAyUonBFa654APAq4CwDg&bvm=bv.52109249,d.dmg&psig=AFQjCNHTG3EvtQrQxl4yVYMt3REaVkLRxg&ust=1379099055209079
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=IgYnPC-eukyR6M&tbnid=sCbKyWBCmbeCGM:&ved=0CAUQjRw&url=http://cal.wvu.edu/EventList.aspx?view=EventDetails&eventidn=7526&information_id=18506&type=&syndicate=syndicate&ei=eRAyUtPAKLDj4AOblIDYAw&bvm=bv.52109249,d.dmg&psig=AFQjCNExhbh37BmGk0SCowZHSQWricUtqg&ust=1379099122443245
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The IBTTA campaign and the 
SOCIAL NETWORKS

https://www.facebook.com/IBTTA

@IBTTA

http://www.linkedin.com/groups/IBTTA-Campaign-Tolling-Industry

http://blog.ibtta.org/
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21% 1,960%
%

233% 59% 21%

QUANTITATIVE ANALYTICS – 2012 >> 2018
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Are we still using the «old» recipes to communicate?

• Main targets of the IBTTA positioning campaign: IBTTA members,
Institutions, policy makers, users/clients

• The IBTTA campaign is a good mix of TRADITION and INNOVATION

• More traditional communications’ tools to explain tolling, but at
the same time modern, effective and displaying a harmonized
image of the Association (logo, colors, formats, layout, etc.)

• More innovative, faster and digital communications’ tools for
another kind of communications’ targets: young generation of
users (current and future ones)
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DEVELOP YOUR MESSAGE – CLEAR AND CONCISE

“Tolling is a smart way to fund and finance the 

highways, bridges and tunnels that get drivers where 

they need to go. It’s all about greater mobility. 

Convenient, predictable mobility for every American 

depends on adequate funding for highway 

infrastructure, and tolling is one proven tool in the 

transportation funding toolbox.”



INTERNATIONAL BRIDGE, TUNNEL AND TURNPIKE ASSOCIATION

“Tolling is a smart way to fund and finance the

highways, bridges and tunnels that get drivers where

they need to go. It’s all about greater mobility.

Convenient, predictable mobility for every American

depends on adequate funding for highway

infrastructure, and tolling is one proven tool in the

transportation funding toolbox.”



INTERNATIONAL BRIDGE, TUNNEL AND TURNPIKE ASSOCIATION

Communications’ examples from the IBTTA members

The Road Safety Campaign W8 2 TXT

North Texas Tollway Authority Red Thumb Story.
https://www.youtube.com/watch?v=9NY2v5uRRgo&feature=youtu.be

https://www.youtube.com/watch?v=9NY2v5uRRgo&feature=youtu.be
https://www.youtube.com/watch?v=9NY2v5uRRgo&feature=youtu.be
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Communications’ examples from the IBTTA members
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Communications’ examples from the IBTTA members

https://www.youtube.com/user/OhioTurnpike

