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TOLLMOTORWAY
NETWORK 
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9053 km 

367 service areas

626 rest areas 

9,05 Billion ϵrevenu 

96,2 % toll collection

1,6  % service areas

2,2  % other activities



ADAPTTHE SERVICE AREA ON MOBILITYEVOLUTION
NEEDS

Cars needs less gazoline

Service area concept : 

Raise drivers awarness and fight against drowsiness

Create spaces for new services that meet customer

needs

Offer services that provide good value on the quality / 

price ratio   

Take into account all the evolution (economic, change in 

customer behaviour, needsé.



RENEWALOF CONTRACTFOR SERVICE AREA
NEW DEAL AND NEW OPPORTUNITIES

By 2017 

More than 50  service areas will be put 

under competition for : 

Gazoline station

Restaurants,

Shops 

é..

Challenges : Attract sub concessionnaire     



BEING CLOSE TO CUSTOMERS 
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ANIMATIONS DÉTENTES ET SPORTIVES
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ENHANCING CUSTOMERS EXPERIENCE  ON AREA 
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services :

Securedparking 

ÁAlarm systems with

video surveillance .

Áwelcome in several languages

restaurant, space to relax with

TV, sleeping area, 

Áshowers

Áwifi, fax, phoneé 

12 Secured parkings 

1 656 available parking slots

SERVICES FOR TRUCKS DRIVERS



DISPLAY OF AVAILABILITY PARKING SLOT

Experiments to display availability on truck 

parking slots has been done on APRR, Vinci 

Autoroutes, Sanef network  : 

To better inform truck drivers (EU regulation 

to stop)

Encourage  the driver having the availability of 
parking and optimize the use of existing 
infrastructure

Provide additional servicessécurité et 

convivialité

Prevent and stop wrong behaviour

üSuccessful testing leading for deploiement



ANTICIPATINGNEW MOBILITYEXPECTATIONS 
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Fosteringcar poolingby 
offeringAttractive ETC 
subscribtionin partnerships


